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Social Media Accessibility Checklist
Make your content inclusive for all users, including people with disabilities. Use this checklist before publishing posts.
Images & Visuals
· Add alt text for all meaningful images.
· Describe purpose, not just appearance.
· Skip alt text for decorative visuals (alt="").
· Include image descriptions in the post body when needed.
· Especially for complex or highly visual content.
· Share key visual details and on-image text.
· Use high contrast between text and background.
· Minimum 4.5:1 for regular text.
· Check contrast using tools like WAVE or Stark.
· Don’t rely on colour alone to convey meaning.
· Use icons, text labels, or patterns to support visual indicators.
Video & Audio
· Add captions to all video content.
· Review and edit auto-captions for accuracy.
· Indicate background sounds, music, or speaker changes.
· Provide a transcript for audio or video content.
· Optional, but helpful for SEO and accessibility.
· Add a brief video description if visuals are key to understanding the content.
Text & Structure
· Use plain, inclusive language.
· Avoid jargon and emojis as text replacements.
· Format hashtags in CamelCase.
· Example: #TravelTipsForAll not #traveltipsforall.
· Structure long posts clearly.
· Use lists, spacing, and line breaks.
· Ensure logical reading order.
Platform Settings
· Double-check alt text fields before posting.
· Facebook, Instagram, Pinterest, LinkedIn, etc.
· Test post with screen reader when possible.
· NVDA, VoiceOver, or Android TalkBack.
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