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Image Descriptions Checklist
Use this checklist when creating social media content to make sure your posts are inclusive and accessible for everyone, including people who use screen readers or have difficulty understanding visuals.
Writing Strong Image Descriptions (IDs) 
Start with the Essentials:
· Who or what is the subject of the image?
· Where is the subject? What’s the setting?
· What is the subject doing?
· Are there important colours or visual elements?
· Did you include any written text shown in the image?
Describe Visual Details Clearly:
· Mention key people, objects, animals, or locations.
· Use gender-neutral terms unless gender is verifiable.
· Include physical features or disabilities if clearly visible.
· Describe age groups (e.g., child, youth, adult).
· Use inclusive, respectful terms for race and skin tone.
· Indicate positions and orientation (e.g., “to the right of,” “facing forward”).
· Add spatial relationships between elements (e.g., “smaller than,” “on her left”).
Add Context and Meaning:
· Describe action, mood, or emotional tone.
· Use alternative senses where helpful (e.g., scent, sound, touch).
· Add metaphors or sensory imagery if it supports the message.
· Ensure the description helps the audience understand the purpose of the post.
Best Practices for Image Descriptions
Do:
· Keep it clear, relevant, and concise.
· Use full names and proper nouns when appropriate.
· Include all written copy from the image (in quotation marks).
· Match the image’s point of view (e.g., top-down, front-facing).
· Use keywords to support SEO (Search Engine Optimization).
Don’t:
· Don’t start with “Image of…” unless it supports the message.
· Don’t repeat the alt-text—image descriptions should provide added context.
· Don’t use abbreviations or acronyms.
· Don’t overload with unnecessary details.
· Don’t use insider jargon or assumptions.
Using Personal Identifiers Respectfully
· Ask subjects how they want to be identified, if possible.
· Only include identifiers (race, gender, disability, etc.) if they’re relevant to the story or message.
· Use neutral, respectful language.
· Reflect the subject’s identity, not assumptions.
· Collaborate with diverse content creators to ensure inclusive representation.
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